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		This paper identifies when other-regarding preferences (ORPs) such as trust, reciprocity and altruism will likely arise. We experimentally examine the influence of social distance and communication on ORPs in four countries. We demonstrate that country of origin significantly influences ORPs, but also find mixed support for the relationship between ORPs and social distance; increasing social distance has the expected negative effect in the individually oriented U.S., but its effects internationally are different. This interaction is explained by an individual's cultural orientation. Finally, we show strong evidence that personal but irrelevant communication significantly increases ORPs. 


	

	

	
		
		


	

	
	

		
		

	
	


	

	
	
	
		
	
	
	

	
	
		
		
			
				
			
		
		Keywords: Trust, Reciprocity, International, Communication, Social distance

	
	

	
    

    
	

	
	
	

	
	

























    	
	
	
	
   	
	
	
	
	
	            
	















	











    
    










    
    
    
    
















	






	
		Suggested Citation:
		Suggested Citation
	

	
		
			Buchan,  Nancy and Johnson,  Eric J. and Croson,  Rachel T. A., Let's Get Personal: An International Examination of the Influence of Communication, Culture and Social Distance on Other Regarding Preferences (July 2006). Journal of Economic Behavior and Organization, Vol. 60, No. 3, 2006,  Available at SSRN: https://ssrn.com/abstract=1323480
		
	

	

	
	
	

	
		
	

	

	
	
		

	










    
    










    
    
    
    





















	

	

	


	























	
	

		

		

		
		
		

		
		
			
				
					
						Nancy Buchan (Contact Author)

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				University of Wisconsin - Madison - Department of Marketing  ( email )

			

			
			
				
				
				
					975 University Avenue
Madison, WI  53706
United States

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Eric J. Johnson

					
			
		

		
		
		
		

		
		
			
				
					
					
					
					
					
					
					
					
					
						
						
						


						
					
					[image: Columbia University - Columbia Business School, Marketing]
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Columbia University - Columbia Business School, Marketing  ( email )

			

			
			
				
				
				
					New York, NY  10027
United States

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Rachel T. A. Croson

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				Michigan State University  ( email )

			

			
			
				
				
				
					East Lansing, MI  48824
United States

				

				
			

			

		

		
	

	





	

	

	
	
		
	

	

	
	




				
				
				









	
	    












    
    






    
    







    









    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    




















	














	
	    







 



	




	







	







































				

				

				
					
						

						
						

						

						
						

					
				

			


			
				
					
						
						
	










	
	    














	
	    














	
	    







	
		Do you have negative results from your research youâ€™d like to share?

		
			

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit Negative Results
                    
                
            

        
    
        
    
		

	



					

				
				
					
					


	












	
	
	








	
		
			Paper statistics

		

	


	
		
		 
			
				Downloads

				      264

			

		
		
		
			Abstract Views

			    2,943

		

		
		 
		
			Rank

			  212,672

		

		
	


	
		
            
            	       16 Citations
		

	

	
		
			
				       96 References
		

	



	
		PlumX Metrics

		
			
		

		
			
		

	





				


				
				
				
					

    
        
            Related eJournals

        	
                    Columbia Business School Research Paper Series

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Columbia Business School Research Paper Series

                                
                                    Subscribe to this free journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                            6,085

                                    

                                    
                                        PAPERS

                                            2,218

                                    

                                

                                
                                    
                                        This Journal is curated by:

                                        Oded Netzer at Columbia University - Columbia Business School, Marketing

                                    

                                
                            

                        

                    

                


        
        

    


				


				
					
					

















    
        
            Recommended Papers

            	
                        
                        

                        
                        
                        Selfish and Indoctrinated Economists?

                        
                            By
                                
                                
                                    
                                    Bruno S. Frey
                                     and 
                                
                                    
                                    Stephan Meier
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Personal Value Priorities of Economists

                        
                            By
                                
                                
                                    
                                    Neil Gandal, 
                                    
                                
                                    
                                    Sonia Roccas, ...
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Political Economists are Neither Selfish Nor Indoctrinated

                        
                            By
                                
                                
                                    
                                    Bruno S. Frey
                                     and 
                                
                                    
                                    Stephan Meier
                                    
                                
                            

                        
                        
                    


                    
                        	
                            
                            

                            
                            
                            Good Neighbours/Bad Citizens: Personal Value Priorities of Economists

                            
                                By
                                    
                                    
                                        
                                        Neil Gandal
                                         and 
                                    
                                        
                                        Sonia Roccas
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Not Guilty? Another Look at the Nature and Nurture of Economics Students

                            
                                By
                                    
                                    
                                        
                                        Justus Haucap
                                         and 
                                    
                                        
                                        Tobias Just
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Do Business Students Make Good Citizens?

                            
                                By
                                    
                                    
                                        
                                        Stephan Meier
                                         and 
                                    
                                        
                                        Bruno S. Frey
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Worlds for Study: Invitation - Virtual Worlds for Studying Real-World Business (and Law, and Politics, and Sociology, and....)

                            
                                By
                                    
                                    
                                        
                                        Robert J. Bloomfield
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Social Distance in a Virtual World Experiment

                            
                                By
                                    
                                    
                                        
                                        Marina Fiedler, 
                                        
                                    
                                        
                                        Ernan Haruvy, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Social Distance in a Virtual World Experiment

                            
                                By
                                    
                                    
                                        
                                        Marina Fiedler, 
                                        
                                    
                                        
                                        Ernan Haruvy, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            The Effect of Culture and Power on Cooperation in Commons Dilemmas: Implications for Global Resource Management

                            
                                By
                                    
                                    
                                        
                                        Shirli Kopelman
                                        
                                    
                                

                            

                            
                            
                        



            
            
                 
            
        

    

				

			

		


		
				
					Feedback
					
				

			

			


	
		
		Feedback to SSRN

		
			
				
					Feedback
					 (required)
				
				
			

			
				
					Email
					 (required)
				
				
			

			
				Submit
				
			
		

		

		If you need immediate assistance, call 877-SSRNHelp (877 777 6435) in the United States, or +1 212 448 2500 outside of the United States, 8:30AM to 6:00PM U.S. Eastern, Monday - Friday.

	







	

	
	
		
		

	




	
	





  
  

	
	
		
	


	
	
		
			
			
		
	
		
			
				
			
			
		
	
		
	
		
			
				
			
			
		
	
		
	
		
	
		
	
		
	
		
	


	
	
	






		
		














	
		
			
				
                    

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit a Paper
                    
                        
                    
                
            

        
    
        
    
					Section 508 Text Only Pages
				

			
			
				SSRN Quick Links 

					SSRN Solutions
	Research Paper Series
	Conference Papers
	Partners in Publishing
	Jobs & Announcements
	Special Topic Hubs


			

			
				SSRN Rankings 

					Top Papers
	Top Authors
	Top Organizations


			

			
				About SSRN 

					Network Directors
	Announcements
	Contact us
	FAQs


			

			
		

			
	
	


		
			
				
			

			
				
					Copyright
					Terms and Conditions
					Privacy Policy
				

				
					All content on this site: Copyright Â© 2023 Elsevier Inc., its licensors, and contributors. All rights are reserved, including those for text and data mining, AI training, and similar technologies. For all open access content, the Creative Commons licensing terms apply.

					We use cookies to help provide and enhance our service and tailor content.

					To learn more, visit
					Cookie Settings.
					
						
							
							This page was processed by aws-apollo-l100 in   0.093 seconds 
						
					
					

				

			

			
				
			

		

	









	
		
		
		
		


    
        
        
        

        
        
                
                
                    
                
            
    

    

    


		






    























    




    








	


		[image:  ]

		
		
		
		
		
		
		
		
		
		
	

