

	
	

	









	




	







	









		

		
		

	
	




	
	


	
	



	
	


	
	
	
	
	
	
		
			
			
		

		
		
	

	

	



	
	
	
	

	







	















	Skip to main content












	

	

	
	

	

	
	












			

			





			






	




	


	
	





	








	

	
	
		
		
		
		
		
		
		
		
		
		
		
		
		
	

	
	
		
		
		
	


















	
		
	

	

	
		
	

	







	
		
		
		

		
		
		
		
			
				
				









	
	    












    
    






    
    







    




    






    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    






    
        
    


    
            
            
                
            
            
                
        Add Paper to My Library
        
        

    















	














	
	    







 



	




	







	




































    



			

			
				
				
				
				
				
						
				
				
				
					
						Share:
							
	
	
	


					

					
				
				
				




				
				

    
        
        
        
            

		
		
		
			
				
			
		

		
            

		
		
		
			
		
			
		
			
		
			
		

		
            

            
        

        
    

    


    




				
				
					

					
					Permalink

						Using these links will ensure access to this page indefinitely

						
							
							Copy URL
						

						
							
								
								Copy DOI
								

							

						
				

				
			

		


		
			
				
				




	
	
		
	

	
	
		
		
	

	
	

	
	
	
	Vice and Virtue Food: Perceived Impulsiveness and Healthfulness of 100 Food Items

	
    
        
            
            







    
    










    
    
    
    











			
                    Johnson School Research Paper Series No. 26-2012
 
        

    
	

	
	
		
		
			11 Pages
		
		

		Posted: 6 Jun 2012
		
			Last revised: 21 Oct 2012
		
		
	

	
		
			
			




	See all articles by Manoj ThomasManoj Thomas
Cornell University - Samuel Curtis Johnson Graduate School of Management
Kalpesh Kaushik Desai
State University of New York at Binghamton
Satheeshkumar Seenivasan
State University of New York at Buffalo


		

	
	
	
	
	



	
	
	
	
		
		
	
	
		
			Date Written: June 5, 2012

		
	

	
	
		
		
	

	
	
		
	
	
		Abstract

		This paper reports subjective ratings of unhealthiness and impulsiveness of 100 food categories that are purchased by a typical American consumer. These ratings are used to identify food items that are considered as vice and virtue products. 


	

	

	
		
		


	

	
	

		
		

	
	


	

	
	
	
		
	
	
	

	
	
		
		
			
				
			
		
		Keywords: vice, virtue, impulsiveness, healthfulness, food ratings

	
	

	
    

    
	

	
	
	

	
	

























    	
	
	
	
   	
	
	
	
	
	            
	















	











    
    










    
    
    
    
















	



    




	
		Suggested Citation:
		Suggested Citation
	

	
		
			Thomas,  Manoj and Desai,  Kalpesh Kaushik and Seenivasan,  Satheeshkumar, Vice and Virtue Food: Perceived Impulsiveness and Healthfulness of 100 Food Items (June 5, 2012). Johnson School Research Paper Series No. 26-2012,  Available at SSRN: https://ssrn.com/abstract=2078654 or http://dx.doi.org/10.2139/ssrn.2078654 
		
	

	

	
	
	

	
		
	

	

	
	
		

	










    
    










    
    
    
    





















	

	

	


	























	
	

		

		

		
		
		

		
		
			
				
					
						Manoj Thomas (Contact Author)

					
			
		

		
		
		
		

		
		
			
				
					
					
					
					
					
					
					
					
					
						
						
						


						
					
					[image: Cornell University - Samuel Curtis Johnson Graduate School of Management]
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Cornell University - Samuel Curtis Johnson Graduate School of Management  ( email )

			

			
			
				
				
				
					353 Sage Hall
Ithaca, NY  14853
United States
607-255-7207 (Phone)
607-254-4590 (Fax)

				

				
			

			
				
				
					HOME PAGE: http://forum.johnson.cornell.edu/faculty/mthomas/
				

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Kalpesh Kaushik Desai

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				State University of New York at Binghamton  ( email )

			

			
			
				
				
				
					212 Academic A, School of Management
Vestal, NY  13902
United States

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Satheeshkumar Seenivasan

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				State University of New York at Buffalo  ( email )

			

			
			
				
				
				
					12 Capen Hall
Buffalo, NY  14222
United States

				

				
			

			

		

		
	

	





	

	

	
	
		
	

	

	
	




				
				
				









	
	    












    
    






    
    







    









    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    




















	














	
	    







 



	




	







	







































				

				

				
					
						

						
						

						

						
						

					
				

			


			
				
					
						
						
	










	
	    














	
	    














	
	    







	
		Do you have negative results from your research youâ€™d like to share?

		
			

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit Negative Results
                    
                
            

        
    
        
    
		

	



					

				
				
					
					


	












	
	
	








	
		
			Paper statistics

		

	


	
		
		 
			
				Downloads

				      461

			

		
		
		
			Abstract Views

			    2,189

		

		
		 
		
			Rank

			  115,205

		

		
	


	
		
            
            	        1 Citations
		

	

	
		
			
				        5 References
		

	



	
		PlumX Metrics

		
			
		

		
			
		

	





				


				
				
				
					

    
        
            Related eJournals

        	
                    Behavioral Marketing eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Behavioral Marketing eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              414

                                    

                                    
                                        PAPERS

                                            3,436

                                    

                                

                                
                            

                        

                    

                


        
        

    


				


				
					
					

















    
        
            Recommended Papers

            	
                        
                        

                        
                        
                        Tightwads and Spendthrifts

                        
                            By
                                
                                
                                    
                                    Scott Rick, 
                                    
                                
                                    
                                    Cynthia Cryder, ...
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        The Role of Emotion in Economic Behavior

                        
                            By
                                
                                
                                    
                                    Scott Rick
                                     and 
                                
                                    
                                    George Loewenstein
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Invest Now, Drink Later, Spend Never: The Mental Accounting of Delayed Consumption

                        
                            By
                                
                                
                                    
                                    Eldar Shafir
                                     and 
                                
                                    
                                    Richard H. Thaler
                                    
                                
                            

                        
                        
                    


                    
                        	
                            
                            

                            
                            
                            The Influence of Incidental Affect on Consumersâ€™ Food Intake

                            
                                By
                                    
                                    
                                        
                                        Nitika Garg, 
                                        
                                    
                                        
                                        Brian Wansink, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Accountability and Affect in Auditor Judgment

                            
                                By
                                    
                                    
                                        
                                        Brad A. Schafer
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            How Credit Card Payments Increase Unhealthy Food Purchases: Visceral Regulation of Vices

                            
                                By
                                    
                                    
                                        
                                        Manoj Thomas, 
                                        
                                    
                                        
                                        Kalpesh Kaushik Desai, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Winning the Battle But Losing the War: The Psychology of Debt Management

                            
                                By
                                    
                                    
                                        
                                        Moty Amar, 
                                        
                                    
                                        
                                        Dan Ariely, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Why it is so Hard to Predict Our Partner's Product Preferences: The Effect of Target Familiarity on Prediction Accuracy

                            
                                By
                                    
                                    
                                        
                                        Davy Lerouge
                                         and 
                                    
                                        
                                        Luk Warlop
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Intangibility in Intertemporal Choice

                            
                                By
                                    
                                    
                                        
                                        Scott Rick
                                         and 
                                    
                                        
                                        George Loewenstein
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            On the Role of Emotions in Games

                            
                                By
                                    
                                    
                                        
                                        Peter Kulasza
                                        
                                    
                                

                            

                            
                            
                        



            
            
                 
            
        

    

				

			

		


		
				
					Feedback
					
				

			

			


	
		
		Feedback to SSRN

		
			
				
					Feedback
					 (required)
				
				
			

			
				
					Email
					 (required)
				
				
			

			
				Submit
				
			
		

		

		If you need immediate assistance, call 877-SSRNHelp (877 777 6435) in the United States, or +1 212 448 2500 outside of the United States, 8:30AM to 6:00PM U.S. Eastern, Monday - Friday.

	







	

	
	
		
		

	




	
	





  
  

	
	
		
	


	
	
		
			
			
		
	
		
			
				
			
			
		
	
		
			
				
			
			
		
	


	
	
	






		
		














	
		
			
				
                    

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit a Paper
                    
                        
                    
                
            

        
    
        
    
					Section 508 Text Only Pages
				

			
			
				SSRN Quick Links 

					SSRN Solutions
	Research Paper Series
	Conference Papers
	Partners in Publishing
	Jobs & Announcements
	Special Topic Hubs


			

			
				SSRN Rankings 

					Top Papers
	Top Authors
	Top Organizations


			

			
				About SSRN 

					Network Directors
	Announcements
	Contact us
	FAQs


			

			
		

			
	
	


		
			
				
			

			
				
					Copyright
					Terms and Conditions
					Privacy Policy
				

				
					All content on this site: Copyright Â© 2023 Elsevier Inc., its licensors, and contributors. All rights are reserved, including those for text and data mining, AI training, and similar technologies. For all open access content, the Creative Commons licensing terms apply.

					We use cookies to help provide and enhance our service and tailor content.

					To learn more, visit
					Cookie Settings.
					
						
							
							This page was processed by aws-apollo-l100 in   0.100 seconds 
						
					
					

				

			

			
				
			

		

	









	
		
		
		
		


    
        
        
        

        
        
                
                
                    
                
            
    

    

    


		






    























    




    








	


		[image:  ]

		
		
		
		
		
		
		
		
		
		
	
