

	
	

	









	




	







	









		

		
		

	
	




	
	


	
	



	
	


	
	
	
	
	
	
		
			
			
		

		
		
	

	

	



	
	
	
	

	







	















	Skip to main content












	

	

	
	

	

	
	












			

			





			






	




	


	
	





	








	

	
	
		
		
		
		
		
		
		
		
		
		
		
		
		
	

	
	
		
		
		
	


















	
		
	

	

	
		
	

	







	
		
		
		

		
		
		
		
			
				
				









	
	    












    
    






    
    







    




    






    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    






    
        
    


    
            
            
                
            
            
                
        Add Paper to My Library
        
        

    















	














	
	    







 



	




	







	




































    



			

			
				
				
				
				
				
						
				
				
				
					
						Share:
							
	
	
	


					

					
				
				
				




				
				

    
        
        
        
            

		
		
		
			
				
			
				
			
				
			
				
			
		

		
            

		
		
		
			
				
			
		
			
		
			
		
			
		
			
				
			
		
			
		
			
		

		
            

            
        

        
    

    


    




				
				
					

					
					Permalink

						Using these links will ensure access to this page indefinitely

						
							
							Copy URL
						

						
							
								
								Copy DOI
								

							

						
				

				
			

		


		
			
				
				




	
	
		
	

	
	
		
		
	

	
	

	
	
	
	Global by Prestige, International by Reputation

	
    
        
            
            







    
    










    
    
    
    











			
        

    
	

	
	
		
		
			30 Pages
		
		

		Posted: 23 Jan 2016
		
		
		
	

	
		
			
			




	See all articles by Bertrand GuillotinBertrand Guillotin
Temple University (Fox) - Strategic Mgmt Dept.
Severine Louvel
University of Grenoble - Institute of Political Studies Grenoble (IEP Grenoble)
Vincent Mangematin
Grenoble Ecole de Management


		

	
	
	
	
	



	
	
	
	
		
		
	
	
		
			Date Written: 2014

		
	

	
	
		
		
	

	
	
		
	
	
		Abstract

		The field of Higher Education, especially Management Education, is highly institutionalized. Institutions such as accreditation bodies (e.g., AACSB and EQUIS2) and classification mechanisms such as rankings (Wedlin, 2006) are international. Whereas they only apply directly to a minority of the 13,600 business education organizations worldwide (Nelson, 2006), these institutions and mechanisms have been highly performative to standardize processes within all business schools. However, business schools have kept degrees of freedom to craft and execute strategies. Going international or global has been one of the dimensions. This paper aims to better understand the development of actor strategies within highly institutionalized fields by focusing on the internationalization of business schools. Indeed, according to the Uppsala model (Johanson & Vahlne, 1977), internationalization is highly constrained and standardized.   

Focusing on internationalization is a very good opportunity to understand how strategic diversity develops within highly institutionalized fields.  

Based on six case studies, this paper suggests that this strategic diversity is mainly based on prestige vs. reputation. We discuss the strategic responses (Oliver, 1991) of business schools during the internationalization process. We suggest that, among these responses, prestigious business schools avoid most negative effects of the rankings, using their explicit prestige to counteract the importance of the rankings in the media. In doing so, they increase their social capital (networks) and their symbolic capital (prestige), adopting a Bourdieusian approach (Vaara & FaÅ¸, 2011) to globalization. They dominate the field and charge prestige-related tuition fees. On the other hand, most non-elite schools rely on their reputation, their rankings, and cannot avoid institutional pressures. They internationalize, and risk being commoditized through the MOOC3 phenomenon (Guillotin & Mangematin, 2014). In conclusion, we would argue that, even highly institutionalized fields leave a great degree of freedom for actors to craft and execute strategies. 
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