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		Abstract

		Introduction: When companies develop and use technology, who is responsible for the moral implications design during development and impacting stakeholders during use can be contested. This chapter explains how we think about corporate responsibility around the design, development, and use of AI.  

AI and Corporate Responsibility: When a firm develops an AI program, that firm makes value-laden decisions as to who is important, who should be considered, and who can be ignored in a given decision.  For example, in a mortgage approval program, the computer scientists train the algorithm on previous applicants including who was approved and rejected over a number of years.  The AI program â€˜learnsâ€™ the attributes of individuals who are more likely to be approved.  In any given data set, some people will be well-represented with all the data filled out and some will not have all their data included.  Some types of people will be completely missing from the data.   Data and computer scientists need to decide how much to punish people who are not represented or not well represented in the data.  In addition, these same data and computer scientists make assumptions about missing data, how to treat outliers or edge cases, and how morally important it is to include more people in the model.  In other words, if the predictive mortgage approval model does work well with certain people, should we care?  Does it matter?  How much should a bank care?  

All this is to say that the firms that develop AI programs make value-laden decisions during design and development (Martin 2019).  And that these decisions have moral implications for the firms that adopt the AI program and the users who are subject to a particular AI program.  This runs counter to the mistaken belief that AI is somehow neutral or operates outside human involvement.  In fact, these data and computer scientists have to make value-laden decisions throughout the development process. 
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