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		Abstract

		To mitigate information asymmetry, expert review programs that evaluate products on multiple dimensions have gained traction among online review platforms. However, research on multi-dimensional expert reviews and how they affect consumer behaviors remains sparse. Using an empirical opportunity on an automobile review platform, we study how multi-dimensional expert reviews affect the subsequent consumer ratings and explore the underlying mechanism. We find that consumers write reviews with higher overall and dimensional ratings after the posting of multi-dimensional expert reviews. Further analysis of consumer satisfaction by leveraging natural language processing methods reveals that the underlying mechanism behind the effect centers on the information disclosure effect (i.e., multi-dimensional expert reviews mitigate product uncertainty before the purchase and improve guest satisfaction). Drawing upon the information diagnosticity theory, we further find that multi-dimensional expert reviews influence subsequent consumer ratings differently depending on information complementarity (product characteristics, previous consumer ratings), information conflict (rating conflict among previous consumers, rating conflict between experts and consumers), and information channels (mobile vs. personal computer). In addition, we also find that the information disclosure effect of multi-dimensional expert reviews shrinks over time but persists in the long run. And this effect is stronger when multi-dimensional expert reviews are posted at a later stage than at an early stage after product launch. The findings further the understanding of information theories in expert reviews and provide valuable insights for both platforms and firms toward better platform operation and consumer engagement. 
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