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		Abstract

		This research demonstrates a less-is-better effect in three contexts: (1) a person giving a $45 scarf as a gift was perceived to be more generous than one giving a $55 coat; (2) an overfilled ice cream serving with 7 oz of ice cream was valued more than an underfilled serving with 8 oz of ice cream; (3) a dinnerware set with 24 intact pieces was judged more favourably than one with 31 intact pieces (including the same 24) plus a few broken ones. This less-is-better effect occurred only when the options were evaluated separately, and reversed itself when the options were juxtaposed. These results are explained in terms of the evaluability hypothesis, which states that separate evaluations of objects are often influenced by attributes which are easy to evaluate rather than by those which are important. 


	

	

	
		
		


	

	
	

		
		

	
	


	

	
	
	
		
	
	
	

	
	
		
		
			
				
			
		
		Keywords: evaluability, joint evaluation, separate evaluation, preference reversal, dominance violation 

	
	

	
    

    
	

	
	
		JEL Classification: D81, D11, D12, D91

	
	

	
	

























    	
	
	
	
   	
	
	
	
	
	            
	

























    
    










    
    
    
    
















	






	
		Suggested Citation:
		Suggested Citation
	

	
		
			Hsee,  Christopher K., Less is Better: When Low-Value Options are Valued More Highly than High-Value Options. Journal of Behavioral Decision Making, Vol. 11, 1998,  Available at SSRN: https://ssrn.com/abstract=930083
		
	

	

	
	
	

	
		
	

	

	
	
		

	










    
    










    
    
    
    





















	


	























	
	

		

		

		
		
		

		
		
			
				
					
						Christopher K. Hsee (Contact Author)

					
			
		

		
		
		
		

		
		
			
				
					
					
					
					
					
					
					
					
					
						
						
						


						
					
					[image: University of Chicago - Booth School of Business]
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				University of Chicago - Booth School of Business  ( email )

			

			
			
				
				
				
					5807 S. Woodlawn Avenue
Chicago, IL  60637
United States

				

				
			

			

		

		
	

	





	

	

	
	
		
	

	

	
	




				
				
				









	
	    












    
    






    
    







    









    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    




















	














	
	    







 



	




	







	







































				

				

				
					
						

						
						

						

						
						

					
				

			


			
				
					
						
						
	










	
	    














	
	    














	
	    







	
		Do you have negative results from your research youâ€™d like to share?

		
			

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit Negative Results
                    
                
            

        
    
        
    
		

	



					

				
				
					
					


	












	
	
	








	
		
			Paper statistics

		

	


	
		
		 
			
				Downloads

				      994

			

		
		
		
			Abstract Views

			    6,687

		

		
		 
		
			Rank

			   42,608

		

		
	


	
		
            
            	        3 Citations
		

	

	
		
			
				       27 References
		

	



	
		PlumX Metrics

		
			
		

		
			
		

	





				


				
				
				
					


				


				
					
					

















    
        
            Recommended Papers

            	
                        
                        

                        
                        
                        Preference Reversals between Joint and Separate Evaluations of Options: A Review and Theoretical Analysis

                        
                            By
                                
                                
                                    
                                    Christopher K. Hsee, 
                                    
                                
                                    
                                    George Loewenstein, ...
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        The Evaluability Hypothesis: An Explanation for Preference Reversals between Joint and Separate Evaluations of Alternatives

                        
                            By
                                
                                
                                    
                                    Christopher K. Hsee
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Preference Reversals and the Measurement of Environmental Values

                        
                            By
                                
                                
                                    
                                    Julie R. Irwin, 
                                    
                                
                                    
                                    Paul Slovic, ...
                                    
                                
                            

                        
                        
                    


                    
                        	
                            
                            

                            
                            
                            Music, Pandas, and Muggers: On the Affective Psychology of Value

                            
                                By
                                    
                                    
                                        
                                        Christopher K. Hsee
                                         and 
                                    
                                        
                                        Yuval Rottenstreich
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Elastic Justification: How Tempting But Task-Irrelevant Factors Influence Decisions

                            
                                By
                                    
                                    
                                        
                                        Christopher K. Hsee
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Elastic Justification: How Unjustifiable Factors Influence Judgments

                            
                                By
                                    
                                    
                                        
                                        Christopher K. Hsee
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Lay Rationalism and Inconsistency between Predicted Experience and Decision

                            
                                By
                                    
                                    
                                        
                                        Christopher K. Hsee, 
                                        
                                    
                                        
                                        Frank Yu, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            A Meta-Analysis of Hypothetical Bias in Stated Preference Valuation

                            
                                By
                                    
                                    
                                        
                                        James J. Murphy, 
                                        
                                    
                                        
                                        P. Geoffrey Allen, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Distinction Bias: Misprediction and Mischoice Due to Joint Evaluation

                            
                                By
                                    
                                    
                                        
                                        Christopher K. Hsee
                                         and 
                                    
                                        
                                        Jiao Zhang
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            The Affection Effect in Insurance Decisions

                            
                                By
                                    
                                    
                                        
                                        Christopher K. Hsee
                                        
                                    
                                

                            

                            
                            
                        



            
            
                 
            
        

    

				

			

		


		
				
					Feedback
					
				

			

			


	
		
		Feedback to SSRN

		
			
				
					Feedback
					 (required)
				
				
			

			
				
					Email
					 (required)
				
				
			

			
				Submit
				
			
		

		

		If you need immediate assistance, call 877-SSRNHelp (877 777 6435) in the United States, or +1 212 448 2500 outside of the United States, 8:30AM to 6:00PM U.S. Eastern, Monday - Friday.

	







	

	
	
		
		

	




	
	





  
  

	
	
		
	


	
	
		
			
			
		
	


	
	
	






		
		














	
		
			
				
                    

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit a Paper
                    
                        
                    
                
            

        
    
        
    
					Section 508 Text Only Pages
				

			
			
				SSRN Quick Links 

					SSRN Solutions
	Research Paper Series
	Conference Papers
	Partners in Publishing
	Jobs & Announcements
	Special Topic Hubs


			

			
				SSRN Rankings 

					Top Papers
	Top Authors
	Top Organizations


			

			
				About SSRN 

					Network Directors
	Announcements
	Contact us
	FAQs


			

			
		

			
	
	


		
			
				
			

			
				
					Copyright
					Terms and Conditions
					Privacy Policy
				

				
					All content on this site: Copyright Â© 2023 Elsevier Inc., its licensors, and contributors. All rights are reserved, including those for text and data mining, AI training, and similar technologies. For all open access content, the Creative Commons licensing terms apply.

					We use cookies to help provide and enhance our service and tailor content.

					To learn more, visit
					Cookie Settings.
					
						
							
							This page was processed by aws-apollo-l200 in   0.085 seconds 
						
					
					

				

			

			
				
			

		

	









	
		
		
		
		


    
        
        
        

        
        
                
                
                    
                
            
    

    

    


		






    























    




    








	


		[image:  ]

		
		
		
		
		
		
		
		
		
		
	

