

	
	

	









	




	







	









		

		
		

	
	




	
	


	
	



	
	


	
	
	
	
	
	
		
			
			
		

		
		
	

	

	



	
	
	
	

	







	















	Skip to main content












	

	

	
	

	

	
	












			

			





			






	




	


	
	





	








	

	
	
		
		
		
		
		
		
		
		
		
		
		
		
		
	

	
	
		
		
		
	


















	
		
	

	

	
		
	

	







	
		
		
		

		
		
		
		
			
				
				









	
	    












    
    






    
    







    




    






    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    






    
        
    


    
            
            
                
            
            
                
        Add Paper to My Library
        
        

    















	














	
	    







 



	




	







	




































    



			

			
				
				
				
				
				
						
				
				
				
					
						Share:
							
	
	
	


					

					
				
				
				




				
				

    
        
        
        
            

		
		
		
			
				
			
		

		
            

		
		
		
			
				
			
		

		
            

            
        

        
    

    


    




				
				
					

					
					Permalink

						Using these links will ensure access to this page indefinitely

						
							
							Copy URL
						

						
				

				
			

		


		
			
				
				




	
	
		
	

	
	
		
		
	

	
	

	
	
	
	Multi-Product Firms and Product Switching

	
    
        
            
            







    
    










    
    
    
    











			
                    NBER Working Paper No. w12293
 
        

    
	

	
	
		
		
			48 Pages
		
		

		Posted: 16 Jun 2006
		
			Last revised: 5 Aug 2022
		
		
	

	
		
			
			




	See all articles by Andrew B. BernardAndrew B. Bernard
Dartmouth College - Tuck School of Business; National Bureau of Economic Research (NBER); Centre for Economic Policy Research (CEPR)
Stephen J. Redding
Princeton University
Peter K. Schott
Yale University - School of Management; National Bureau of Economic Research (NBER); Yale University - Cowles Foundation


		

	
	
	
	
	


	
	
		
			[image: Multiple version icon]There are 4 versions of this paper
		
	


	
		
		

		
			
				

				
					

					
						
							
						

						
							
								
									Multi-Product Firms and Product Switching
									

								
							
							
							
								Tuck School of Business Working Paper No. 2006-35
							

							
							
								
									Number of pages: 48
								
								
									Posted: 17 May 2006
								
								
							

							
						

						
							
							Downloads
							  265
							
						

					

					
					

					
						
							
						

						
							
								
									Multi-Product Firms and Product Switching
									

								
							
							
							
								US Census Bureau Center for Economic Studies Paper No. CES-WP- 08-24
							

							
							
								
									Number of pages: 50
								
								
									Posted: 29 Jul 2009
								
								
							

							
						

						
							
							Downloads
							   93
							
						

					

					
					

					
						
							
						

						
							
								
									Multi-Product Firms and Product Switching

								
							
							
							
								NBER Working Paper No. w12293
							

							
							
								
									Number of pages: 48
								
								
									Posted: 16 Jun 2006
								
								
									Last Revised: 05 Aug 2022
								
							

							
							
								
								You are currently viewing this paper
							

							
						

						
							
							Downloads
							   73
							
						

					

					
					

					
						
							
						

						
							
								
									Multi-Product Firms and Product Switching
									

								
							
							
							
								CEPR Discussion Paper No. 5708
							

							
							
								
									Number of pages: 50
								
								
									Posted: 09 Aug 2006
								
								
							

							
						

						
							
							Downloads
							   19
							
						

					

					
				

			

		

	

	


	
	
	
	
		
		
	
	
		
			Date Written: June 2006

		
	

	
	
		
		
	

	
	
		
	
	
		Abstract

		This paper examines the frequency, pervasiveness and determinants of product switching among U.S. manufacturing firms. We find that two-thirds of firms alter their mix of five-digit SIC products every five years, that one-third of the increase in real U.S. manufacturing shipments between 1972 and 1997 is due to the net adding and dropping of products by survivors, and that firms are more likely to drop products which are younger and have smaller production volumes relative to other firms producing the same product. The product-switching behavior we observe is consistent with an extended model of industry dynamics emphasizing firm heterogeneity and self-selection into individual product markets. Our findings suggest that product switching contributes towards a reallocation of economic activity within firms towards more productive uses. 
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