

	
	

	









	




	







	









		

		
		

	
	




	
	


	
	



	
	


	
	
	
	
	
	
		
			
			
		

		
		
	

	

	



	
	
	
	

	







	















	Skip to main content












	

	

	
	

	

	
	












			

			





			






	




	


	
	





	








	

	
	
		
		
		
		
		
		
		
		
		
		
		
		
		
	

	
	
		
		
		
	


















	
		
	

	

	
		
	

	







	
		
		
		

		
		
		
		
			
				
				









	
	    












    
    






    
    







    




    






    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    






    
        
    


    
            
            
                
            
            
                
        Add Paper to My Library
        
        

    















	














	
	    







 



	




	







	




































    



			

			
				
				
				
				
				
						
				
				
				
					
						Share:
							
	
	
	


					

					
				
				
				




				
				

    
        
        
        
            

		
		
		
			
				
			
				
			
		

		
            

		
		
		
			
		
			
		
			
		
			
		

		
            

            
        

        
    

    


    




				
				
					

					
					Permalink

						Using these links will ensure access to this page indefinitely

						
							
							Copy URL
						

						
				

				
			

		


		
			
				
				




	
	
		
	

	
	
		
		
	

	
	

	
	
	
	Does Irritation Induced by Charitable Direct Mailings Reduce Donations?

	
    
        
            
            







    
    










    
    
    
    











			
                    ERIM Report Series Reference No. ERS-2008-036-MKT
 
        

    
	

	
	
		
		
			41 Pages
		
		

		Posted: 2 Jul 2008
		
		
		
	

	
		
			
			




	See all articles by M. van DiepenM. van Diepen
Erasmus University Rotterdam (EUR)
Bas Donkers
Erasmus University Rotterdam (EUR) - Erasmus School of Economics (ESE); Erasmus Research Institute of Management (ERIM); Tinbergen Institute
Philip Hans Franses
Erasmus University Rotterdam (EUR) - Department of Econometrics


		

	
	
	
	
	



	
	
	
	
		
		
	
	
		
			Date Written: 30 2008 6,

		
	

	
	
		
		
	

	
	
		
	
	
		Abstract

		Charities mainly rely on direct mailings to attract the attention of potential donators. Individuals may feel irritated by these mailings, in particular when they receive many mailings. We study the consequences of perceived irritation on stated behavior and on actual behavior. Target selection by charities likely results in good donators receiving many mailings and hence they might also be most irritated. Therefore, irritation with direct mailings might be endogenously determined. To create exogenous variation in irritation, we design a unique controlled field experiment in cooperation with five of the largest charities in the Netherlands. Our analysis reveals that direct mailings do result in irritation, but surprisingly this affects neither stated nor actual donating behavior. 


	

	

	
		
		


	

	
	

		
		

	
	


	

	
	
	
		
	
	
	

	
	
		
		
			
				
			
		
		Keywords: direct marketing, irritation, charity donations, field experiment

	
	

	
    

    
	

	
	
		JEL Classification: C44, M31, M

	
	

	
	

























    	
	
	
	
   	
	
	
	
	
	            
	















	











    
    










    
    
    
    
















	






	
		Suggested Citation:
		Suggested Citation
	

	
		
			Van Diepen,  Merel and Donkers,  Bas and Franses,  Philip Hans, Does Irritation Induced by Charitable Direct Mailings Reduce Donations? (30 2008 6,). ERIM Report Series Reference No. ERS-2008-036-MKT,  Available at SSRN: https://ssrn.com/abstract=1154287
		
	

	

	
	
	

	
		
	

	

	
	
		

	










    
    










    
    
    
    





















	

	

	

	

	


	























	
	

		

		

		
		
		

		
		
			
				
					
						Merel Van Diepen

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Erasmus University Rotterdam (EUR)  ( email )

			

			
			
				
				
				
					Burgemeester Oudlaan 50
3000 DR Rotterdam, Zuid-Holland 3062PA
Netherlands

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Bas Donkers

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Erasmus University Rotterdam (EUR) - Erasmus School of Economics (ESE)  ( email )

			

			
			
				
				
				
					P.O. Box 1738
Rotterdam, NL 3000 DR
Netherlands
+31 10 408 2411 (Phone)
+31 10 408 9169 (Fax)

				

				
			

			
				
				
					HOME PAGE: http://https://www.eur.nl/en/people/bas-donkers
				

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
		

		
		
		
		

		
		
			
				
					
					
					
					
					
					
					
					
					
						
						
						


						
					
					[image: Erasmus Research Institute of Management (ERIM)]
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Erasmus Research Institute of Management (ERIM)  ( email )

			

			
			
				
				
				
					P.O. Box 1738
3000 DR Rotterdam
Netherlands
+31 10 408 2411 (Phone)
+31 10 408 9169 (Fax)

				

				
			

			
				
				
					HOME PAGE: http://https://www.eur.nl/en/people/bas-donkers
				

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Tinbergen Institute  ( email )

			

			
			
				
				
				
					Burg. Oudlaan 50
Rotterdam, 3062 PA
Netherlands

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Philip Hans Franses

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Erasmus University Rotterdam (EUR) - Department of Econometrics  ( email )

			

			
			
				
				
				
					P.O. Box 1738
3000 DR Rotterdam
Netherlands
+31 10 408 1278 (Phone)
+31 10 408 9162 (Fax)

				

				
			

			

		

		
	

	





	

	

	
	
		
	

	

	
	




				
				
				









	
	    












    
    






    
    







    









    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    




















	














	
	    







 



	




	







	







































				

				

				
					
						

						
						

						

						
						

					
				

			


			
				
					
						
						
	










	
	    














	
	    














	
	    







	
		Do you have negative results from your research youâ€™d like to share?

		
			

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit Negative Results
                    
                
            

        
    
        
    
		

	



					

				
				
					
					


	












	
	
	








	
		
			Paper statistics

		

	


	
		
		 
			
				Downloads

				      114

			

		
		
		
			Abstract Views

			    1,400

		

		
		 
		
			Rank

			  438,266

		

		
	


	
		
            
            	        1 Citations
		

	

	
		
			
				       68 References
		

	



	
		PlumX Metrics

		
			
		

		
			
		

	





				


				
				
				
					

    
        
            Related eJournals

        	
                    Behavioral & Experimental Economics eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Behavioral & Experimental Economics eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              943

                                    

                                    
                                        PAPERS

                                           18,701

                                    

                                

                                
                                    
                                        This Journal is curated by:

                                        Victor Ricciardi at Ursinus College

                                    

                                
                            

                        

                    

                
	
                    Randomized Social Experiments eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Randomized Social Experiments eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              465

                                    

                                    
                                        PAPERS

                                            5,908

                                    

                                

                                
                                    
                                        This Journal is curated by:

                                        Mark D. Shroder at Government of the United States of America - Office of Policy Development & Research

                                    

                                
                            

                        

                    

                


        
        

    


				


				
					
					

















    
        
            Recommended Papers

            	
                        
                        

                        
                        
                        Marketing Communication Drivers of Adoption Timing of a New E-Service Among Existing Customers

                        
                            By
                                
                                
                                    
                                    R. Prins
                                     and 
                                
                                    
                                    P.c. Verhoef
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Marketing Communication Drivers of Adoption Timing of a New E-Service Among Existing Customers

                        
                            By
                                
                                
                                    
                                    R. Prins
                                     and 
                                
                                    
                                    Peter C. Verhoef
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Dynamic and Competitive Effects of Direct Mailings

                        
                            By
                                
                                
                                    
                                    M. Van Diepen, 
                                    
                                
                                    
                                    Bas Donkers, ...
                                    
                                
                            

                        
                        
                    


                    
                        	
                            
                            

                            
                            
                            Modeling the Determinants and Effects of Creativity in Advertising

                            
                                By
                                    
                                    
                                        
                                        Robert E. Smith, 
                                        
                                    
                                        
                                        Scott B. Mackenzie, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Linking a Multi-Component Model of Commitment to Customer Profitability

                            
                                By
                                    
                                    
                                        
                                        Melchior D Bryant, 
                                        
                                    
                                        
                                        Maik Hammerschmidt, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            The Moderating Roles of Relationship Quality and Dependency in Retailers New Product Adoption Decisions

                            
                                By
                                    
                                    
                                        
                                        Yvonne M. Van Everdingen, 
                                        
                                    
                                        
                                        Laurens Sloot, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Performance Implications of CRM Technology Use: A Multi-Level Field Study of Business Customers and Their Providers in the Telecommunications Industry

                            
                                By
                                    
                                    
                                        
                                        Alex R. Zablah, 
                                        
                                    
                                        
                                        Danny Bellenger, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            The Effect of Mailing Design Characteristics on Direct Mail Campaign Performance

                            
                                By
                                    
                                    
                                        
                                        Sebastian Feld, 
                                        
                                    
                                        
                                        Heiko Frenzen, ...
                                        
                                    
                                

                            

                            
                            
                        



            
            
                 
            
        

    

				

			

		


		
				
					Feedback
					
				

			

			


	
		
		Feedback to SSRN

		
			
				
					Feedback
					 (required)
				
				
			

			
				
					Email
					 (required)
				
				
			

			
				Submit
				
			
		

		

		If you need immediate assistance, call 877-SSRNHelp (877 777 6435) in the United States, or +1 212 448 2500 outside of the United States, 8:30AM to 6:00PM U.S. Eastern, Monday - Friday.

	







	

	
	
		
		

	




	
	





  
  

	
	
		
	


	
	
		
			
			
		
	
		
	
		
			
				
			
			
		
	
		
	
		
	
		
	
		
			
				
			
			
		
	
		
	
		
	
		
	


	
	
	






		
		














	
		
			
				
                    

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit a Paper
                    
                        
                    
                
            

        
    
        
    
					Section 508 Text Only Pages
				

			
			
				SSRN Quick Links 

					SSRN Solutions
	Research Paper Series
	Conference Papers
	Partners in Publishing
	Jobs & Announcements
	Special Topic Hubs


			

			
				SSRN Rankings 

					Top Papers
	Top Authors
	Top Organizations


			

			
				About SSRN 

					Network Directors
	Announcements
	Contact us
	FAQs


			

			
		

			
	
	


		
			
				
			

			
				
					Copyright
					Terms and Conditions
					Privacy Policy
				

				
					All content on this site: Copyright Â© 2023 Elsevier Inc., its licensors, and contributors. All rights are reserved, including those for text and data mining, AI training, and similar technologies. For all open access content, the Creative Commons licensing terms apply.

					We use cookies to help provide and enhance our service and tailor content.

					To learn more, visit
					Cookie Settings.
					
						
							
							This page was processed by aws-apollo-l200 in   0.125 seconds 
						
					
					

				

			

			
				
			

		

	









	
		
		
		
		


    
        
        
        

        
        
                
                
                    
                
            
    

    

    


		






    























    




    








	


		[image:  ]

		
		
		
		
		
		
		
		
		
		
	

