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		Cheap information technology has increased the availability of historical price information to strategic consumers in many environments. This information may impact the consumer's purchasing behavior. We study how a seller should react in such a scenario. We focus on a seller of a single asset whose value is not perfectly known to either the seller or the potential buyers. Revealing the history of prices at which the asset has not been sold may cause future strategic potential buyers to revise downward their willingness to pay for the asset. Hence, it is not clear that the seller will want to reveal such historical price information. Nevertheless, we find that the seller may be worse off when concealing this information. The reason is that when concealing the historical information, strategic potential buyers may revise their willingness to pay much more steeply downward upon observing a price reduction. This provides an incentive to the seller to maintain a too-high price for too long. It may be that the costs of this incentive outweigh the revenue decrease resulting from the reduction in willingness to pay when revealing historical price information. 
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