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		Abstract

		A donation promise is the amount to be donated by the seller as part of a cause-related marketing transaction. As CRM campaigns increase in popularity and donation promises serve a competitive attribute between products, it is important to determine how consumers perceive and respond to varying donation promises. In this paper we study the relationship between donation promise and charity auction revenue. Using charity auctions we can determine consumersâ€™ willingness to pay for different levels of donation promises. Results of two controlled field experiments indicate that higher donation promises lead to increased selling prices, but at a diminishing rate. Furthermore, relative donation promises influence selling prices by serving as a comparison frame and contrast to a target donation promise â€“ where higher relative donation promises result on higher selling prices. Finally, we observe significant overpayments for low to medium levels of donation promises, suggesting that sellers can profit from their charitable associations. Overall results have important implications for the relative appeal of CRM offerings in a fixed-price setting and suggest that charity auctions are cost-effective as part of corporate social responsibility strategy. 
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