

	
	

	









	




	







	









		

		
		

	
	




	
	


	
	



	
	


	
	
	
	
	
	
		
			
			
		

		
		
	

	

	



	
	
	
	

	







	















	Skip to main content












	

	

	
	

	

	
	












			

			





			






	




	


	
	





	








	

	
	
		
		
		
		
		
		
		
		
		
		
		
		
		
	

	
	
		
		
		
	


















	
		
	

	

	
		
	

	







	
		
		
		

		
		
		
		
			
				
				









	
	    












    
    






    
    







    




    






    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    






    
        
    


    
            
            
                
            
            
                
        Add Paper to My Library
        
        

    















	














	
	    







 



	




	







	




































    



			

			
				
				
				
				
				
						
				
				
				
					
						Share:
							
	
	
	


					

					
				
				
				




				
				

    
        
        
        
            

		
		
		
			
				
			
		

		
            

		
		
		
			
		

		
            

            
        

        
    

    


    




				
				
					

					
					Permalink

						Using these links will ensure access to this page indefinitely

						
							
							Copy URL
						

						
							
								
								Copy DOI
								

							

						
				

				
			

		


		
			
				
				




	
	
		
	

	
	
		
		
	

	
	

	
	
	
	A Model for Trade-Up and Change in Considered Brands

	
    
        
            
            







    
    










    
    
    
    











			
        

    
	

	
	
		
		
			36 Pages
		
		

		Posted: 17 Feb 2008
		
		
		
	

	
		
			
			




	See all articles by Greg M. AllenbyGreg M. Allenby
Ohio State University (OSU) - Department of Marketing and Logistics
Mark J. Garratt
In4mation Insights
Peter E. Rossi 
University of California, Los Angeles (UCLA) - Anderson School of Management


		

	
	
	
	
	



	
	
	
	
		
		
	
	
		
			Date Written: February 1, 2008

		
	

	
	
		
		
	

	
	
		
	
	
		Abstract

		A common theme in the marketing literature is the acquisition and retention of customers as they trade-up from inexpensive, introductory offerings to those of higher quality.  Standard models of choice, however, apply to narrowly defined categories for which assumptions of near-perfect-substitution are valid.  We extend the non-homothetic choice model of Allenby and Rossi (1991) to accommodate effects of advertising, professional recommendation and other factors that facilitate the description and management of trade-up.  The model is applied to a national study of an over-the-counter health product. 


	

	

	
		
		


	

	
	

		
		

	
	


	

	
	
	
		
	
	
	

	
	
		
		
			
				
			
		
		Keywords: Nonhomothetic utility, extended product categories, Bayesian analysis

	
	

	
    

    
	

	
	
		JEL Classification: C11, C35, M31

	
	

	
	

























    	
	
	
	
   	
	
	
	
	
	            
	















	











    
    










    
    
    
    
















	



    




	
		Suggested Citation:
		Suggested Citation
	

	
		
			Allenby,  Greg M. and Garratt,  Mark J. and Rossi,  Peter E., A Model for Trade-Up and Change in Considered Brands (February 1, 2008).  Available at SSRN: https://ssrn.com/abstract=1094294 or http://dx.doi.org/10.2139/ssrn.1094294 
		
	

	

	
	
	

	
		
	

	

	
	
		

	










    
    










    
    
    
    





















	

	

	


	























	
	

		

		

		
		
		

		
		
			
				
					
						Greg M. Allenby (Contact Author)

					
			
		

		
		
		
		

		
		
			
				
					
					
					
					
					
					
					
					
					
						
						
						


						
					
					[image: Ohio State University (OSU) - Department of Marketing and Logistics]
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Ohio State University (OSU) - Department of Marketing and Logistics  ( email )

			

			
			
				
				
				
					Fisher Hall 524
2100 Neil Ave
Columbus, OH  43210
United States

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Mark J. Garratt

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				In4mation Insights  ( email )

			

			
			
				
				
				
					Boston, MA
United States

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Peter E. Rossi

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				University of California, Los Angeles (UCLA) - Anderson School of Management  ( email )

			

			
			
				
				
				
					110 Westwood Plaza
Los Angeles, CA  90095-1481
United States
773-294-8616 (Phone)

				

				
			

			

		

		
	

	





	

	

	
	
		
	

	

	
	




				
				
				









	
	    












    
    






    
    







    









    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    




















	














	
	    







 



	




	







	







































				

				

				
					
						

						
						

						

						
						

					
				

			


			
				
					
						
						
	










	
	    














	
	    














	
	    







	
		Do you have negative results from your research youâ€™d like to share?

		
			

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit Negative Results
                    
                
            

        
    
        
    
		

	



					

				
				
					
					


	












	
	
	








	
		
			Paper statistics

		

	


	
		
		 
			
				Downloads

				      254

			

		
		
		
			Abstract Views

			    2,462

		

		
		 
		
			Rank

			  220,108

		

		
	


	
		
            
            	        5 Citations
		

	

	
		
			
				       10 References
		

	



	
		PlumX Metrics

		
			
		

		
			
		

	





				


				
				
				
					

    
        
            Related eJournals

        	
                    Quantitative Marketing eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Quantitative Marketing eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              359

                                    

                                    
                                        PAPERS

                                            2,044

                                    

                                

                                
                            

                        

                    

                


        
        

    


				


				
					
					

















    
        
            Recommended Papers

            	
                        
                        

                        
                        
                        Measuring Market Power in the Ready-to-Eat Cereal Industry

                        
                            By
                                
                                
                                    
                                    Aviv Nevo
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Bayesian Statistics and Marketing

                        
                            By
                                
                                
                                    
                                    Greg M. Allenby
                                     and 
                                
                                    
                                    Peter E. Rossi
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Response Modeling with Non-Random Marketing Mix Variables

                        
                            By
                                
                                
                                    
                                    Puneet Manchanda, 
                                    
                                
                                    
                                    Peter E. Rossi, ...
                                    
                                
                            

                        
                        
                    


                    
                        	
                            
                            

                            
                            
                            Product Proliferation: An Empirical Analysis of Product Line Determinants and Market Outcomes

                            
                                By
                                    
                                    
                                        
                                        Barry L. Bayus
                                         and 
                                    
                                        
                                        William P. Putsis
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Heterogeneity Distributions of Willingness-to-Pay in Choice Models

                            
                                By
                                    
                                    
                                        
                                        Garrett Sonnier, 
                                        
                                    
                                        
                                        Andrew Ainslie, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Measuring Welfare Effects in Models with Random Coefficients

                            
                                By
                                    
                                    
                                        
                                        Erik Meijer
                                         and 
                                    
                                        
                                        Jan Rouwendal
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Incorporating Subjective Characteristics in Product Design and Evaluations

                            
                                By
                                    
                                    
                                        
                                        Lan Luo, 
                                        
                                    
                                        
                                        P.k. Kannan, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Market Concentration and Product Variety Under Spatial Competition: Evidence from Retail Gasoline

                            
                                By
                                    
                                    
                                        
                                        Klaus Peter Gugler
                                         and 
                                    
                                        
                                        Georg GÃ¶tz
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Investigating Endogeneity Bias in Marketing

                            
                                By
                                    
                                    
                                        
                                        Qing Liu, 
                                        
                                    
                                        
                                        Thomas Otter, ...
                                        
                                    
                                

                            

                            
                            
                        



            
            
                 
            
        

    

				

			

		


		
				
					Feedback
					
				

			

			


	
		
		Feedback to SSRN

		
			
				
					Feedback
					 (required)
				
				
			

			
				
					Email
					 (required)
				
				
			

			
				Submit
				
			
		

		

		If you need immediate assistance, call 877-SSRNHelp (877 777 6435) in the United States, or +1 212 448 2500 outside of the United States, 8:30AM to 6:00PM U.S. Eastern, Monday - Friday.

	







	

	
	
		
		

	




	
	





  
  

	
	
		
	


	
	
		
			
			
		
	
		
	
		
			
				
			
			
		
	
		
			
				
			
			
		
	
		
	


	
	
	






		
		














	
		
			
				
                    

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit a Paper
                    
                        
                    
                
            

        
    
        
    
					Section 508 Text Only Pages
				

			
			
				SSRN Quick Links 

					SSRN Solutions
	Research Paper Series
	Conference Papers
	Partners in Publishing
	Jobs & Announcements
	Special Topic Hubs


			

			
				SSRN Rankings 

					Top Papers
	Top Authors
	Top Organizations


			

			
				About SSRN 

					Network Directors
	Announcements
	Contact us
	FAQs


			

			
		

			
	
	


		
			
				
			

			
				
					Copyright
					Terms and Conditions
					Privacy Policy
				

				
					All content on this site: Copyright Â© 2023 Elsevier Inc., its licensors, and contributors. All rights are reserved, including those for text and data mining, AI training, and similar technologies. For all open access content, the Creative Commons licensing terms apply.

					We use cookies to help provide and enhance our service and tailor content.

					To learn more, visit
					Cookie Settings.
					
						
							
							This page was processed by aws-apollo-l200 in   0.112 seconds 
						
					
					

				

			

			
				
			

		

	









	
		
		
		
		


    
        
        
        

        
        
                
                
                    
                
            
    

    

    


		






    























    




    








	


		[image:  ]

		
		
		
		
		
		
		
		
		
		
	
