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		Abstract

		This chapter examines how the original tenets of the affect-as-information hypothesis can be extended to explain a wide range of judgment phenomena, especially with respect to consumer decision making. To this end, research within social psychology as well as research from other fields such as consumer behavior and behavioral decision making is reviewed. The chapter is organized into three main sections. The first section identifies distinct types of information that people seem to derive from their feelings. In a sense, these different types of information constitute the lexicon of feelings as information. The second section identifies the basic principles that guide the processes by which feelings provide these various types of information. These principles can be thought of as rules that govern and structure the ways in which feelings acquire and convey judgment-relevant meaning. In a sense, these principles collectively define the grammar of feelings as information. In the concluding section the state of our knowledge and the chapter's main theoretical propositions are summarized in a generalized model of affect-as-information in judgment and decision making, the GAIM (for Generalized Affect as Information Model of judgment). 


	

	

	
		
		


	

	
	

		
		

	
	


	

	
	
	
		
	
	
	

	
	
		
		
			
				
			
		
		Keywords: affect, emotion, feelings, judgment, decision making, heuristics, consumer behavior, psychology

	
	

	
    

    
	

	
	
		JEL Classification: A12, A13, C70, D11, D81, D83, D71

	
	

	
	

























    	
	
	
	
   	
	
	
	
	
	            
	

























    
    










    
    
    
    
















	






	
		Suggested Citation:
		Suggested Citation
	

	
		
			Pham,  Michel Tuan, The Lexicon and Grammar of Affect-as-Information in Consumer Decision Making: The GAIM. SOCIAL PSYCHOLOGY OF CONSUMER BEHAVIOR, Michaela WÃ¤nke, ed., Psychology Press, Forthcoming,  Available at SSRN: https://ssrn.com/abstract=1128350
		
	

	

	
	
	

	
		
	

	

	
	
		

	










    
    










    
    
    
    





















	


	























	
	

		

		

		
		
		

		
		
			
				
					
						Michel Tuan Pham (Contact Author)

					
			
		

		
		
		
		

		
		
			
				
					
					
					
					
					
					
					
					
					
						
						
						


						
					
					[image: Columbia University - Columbia Business School]
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				
				
				


				Columbia University - Columbia Business School  ( email )

			

			
			
				
				
				
					665 West 130th Street
922 Kravis Hall
New York, NY  10027
United States
212-854-3472 (Phone)

				

				
			

			
				
				
					HOME PAGE: http://https://www.micheltuanpham.com/
				

			

		

		
	

	





	

	

	
	
		
	

	

	
	




				
				
				









	
	    












    
    






    
    







    









    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    




















	














	
	    







 



	




	







	







































				

				

				
					
						

						
						

						

						
						

					
				

			


			
				
					
						
						
	










	
	    














	
	    














	
	    







	
		Do you have negative results from your research youâ€™d like to share?

		
			

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit Negative Results
                    
                
            

        
    
        
    
		

	



					

				
				
					
					


	












	
	
	








	
		
			Paper statistics

		

	


	
		
		 
			
				Downloads

				      264

			

		
		
		
			Abstract Views

			    2,540

		

		
		 
		
			Rank

			  211,922

		

		
	


	

	
		
			
				      108 References
		

	



	
		PlumX Metrics

		
			
		

		
			
		

	





				


				
				
				
					

    
        
            Related eJournals

        	
                    Columbia Business School Research Paper Series

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Columbia Business School Research Paper Series

                                
                                    Subscribe to this free journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                            6,085

                                    

                                    
                                        PAPERS

                                            2,218

                                    

                                

                                
                                    
                                        This Journal is curated by:

                                        Oded Netzer at Columbia University - Columbia Business School, Marketing

                                    

                                
                            

                        

                    

                
	
                    Behavioral Marketing eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Behavioral Marketing eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              414

                                    

                                    
                                        PAPERS

                                            3,436

                                    

                                

                                
                            

                        

                    

                


            

            
                
                

                	
                    Decision Making & Negotiations eJournal

                    
                        
                        

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Follow
                    
                
            

        
    
        
    

                        

                        
                            

                            
                            
                                Decision Making & Negotiations eJournal

                                
                                    Subscribe to this fee journal for more curated articles on this topic
                                

                                
                                    
                                        FOLLOWERS

                                              266

                                    

                                    
                                        PAPERS

                                              468

                                    

                                

                                
                            

                        

                    

                



                
            

            
        
        
        
                 
        
        

    


				


				
					
					

















    
        
            Recommended Papers

            	
                        
                        

                        
                        
                        The Logic of Feeling

                        
                            By
                                
                                
                                    
                                    Michel Tuan Pham
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        Emotion and Rationality: A Critical Review and Interpretation of Empirical Evidence

                        
                            By
                                
                                
                                    
                                    Michel Tuan Pham
                                    
                                
                            

                        
                        
                    
	
                        
                        

                        
                        
                        The Nature and Role of Affect in Consumer Behavior

                        
                            By
                                
                                
                                    
                                    Joel Cohen, 
                                    
                                
                                    
                                    Michel Tuan Pham, ...
                                    
                                
                            

                        
                        
                    


                    
                        	
                            
                            

                            
                            
                            In Search of Homo Economicus: Cognitive Noise and the Role of Emotion in Preference Consistency

                            
                                By
                                    
                                    
                                        
                                        Leonard Lee, 
                                        
                                    
                                        
                                        On Amir, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Metacognitive and Nonmetacognitive Reliance on Affect as Information in Judgment

                            
                                By
                                    
                                    
                                        
                                        Tamar Avnet
                                         and 
                                    
                                        
                                        Michel Tuan Pham
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            In Search of Homo Economicus: Preference Consistency, Emotions, and Cognition

                            
                                By
                                    
                                    
                                        
                                        Leonard Lee, 
                                        
                                    
                                        
                                        On Amir, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Contingent Reliance on the Affect Heuristic as a Function of Regulatory Focus

                            
                                By
                                    
                                    
                                        
                                        Michel Tuan Pham
                                         and 
                                    
                                        
                                        Tamar Avnet
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Feeling the Future: The Emotional Oracle Effect

                            
                                By
                                    
                                    
                                        
                                        Michel Tuan Pham, 
                                        
                                    
                                        
                                        Leonard Lee, ...
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            Contingent Reliance on the Affect Heuristic as a Function of Regulatory Focus

                            
                                By
                                    
                                    
                                        
                                        Michel Tuan Pham
                                         and 
                                    
                                        
                                        Tamar Avnet
                                        
                                    
                                

                            

                            
                            
                        
	
                            
                            

                            
                            
                            On Feelings as a Heuristic for Making Offers in Ultimatum Negotiations

                            
                                By
                                    
                                    
                                        
                                        Andrew T. Stephen
                                         and 
                                    
                                        
                                        Michel Tuan Pham
                                        
                                    
                                

                            

                            
                            
                        



            
            
                 
            
        

    

				

			

		


		
				
					Feedback
					
				

			

			


	
		
		Feedback to SSRN

		
			
				
					Feedback
					 (required)
				
				
			

			
				
					Email
					 (required)
				
				
			

			
				Submit
				
			
		

		

		If you need immediate assistance, call 877-SSRNHelp (877 777 6435) in the United States, or +1 212 448 2500 outside of the United States, 8:30AM to 6:00PM U.S. Eastern, Monday - Friday.

	







	

	
	
		
		

	




	
	





  
  

	
	
		
	


	
	
		
			
			
		
	
		
	


	
	
	






		
		














	
		
			
				
                    

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit a Paper
                    
                        
                    
                
            

        
    
        
    
					Section 508 Text Only Pages
				

			
			
				SSRN Quick Links 

					SSRN Solutions
	Research Paper Series
	Conference Papers
	Partners in Publishing
	Jobs & Announcements
	Special Topic Hubs


			

			
				SSRN Rankings 

					Top Papers
	Top Authors
	Top Organizations


			

			
				About SSRN 

					Network Directors
	Announcements
	Contact us
	FAQs


			

			
		

			
	
	


		
			
				
			

			
				
					Copyright
					Terms and Conditions
					Privacy Policy
				

				
					All content on this site: Copyright Â© 2023 Elsevier Inc., its licensors, and contributors. All rights are reserved, including those for text and data mining, AI training, and similar technologies. For all open access content, the Creative Commons licensing terms apply.

					We use cookies to help provide and enhance our service and tailor content.

					To learn more, visit
					Cookie Settings.
					
						
							
							This page was processed by aws-apollo-l100 in   0.093 seconds 
						
					
					

				

			

			
				
			

		

	









	
		
		
		
		


    
        
        
        

        
        
                
                
                    
                
            
    

    

    


		






    























    




    








	


		[image:  ]

		
		
		
		
		
		
		
		
		
		
	

