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		Abstract

		This paper investigates the influence of progress certainty and discrete progress markers (DPMs) on performance and preferences.  The authors suggest that the effects of DPMs depend on whether progress certainty is high or low.  When the distance to the goal is uncertain, DPMs can help reduce uncertainty and thus improve performance and increase preference.  However, when the distance to the goal is certain, DPMs may generate complacency, sway motivation away from the end goal, and decrease performance in the task, as well as its appeal.  Therefore, the addition of more information, feedback, or progress indicators may not always improve task performance and preference for the task.  The authors validate these claims in four experiments. 
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