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		With an on-site study at a sponsored event, we construct and test competing models to examine the relationship between event attendees, sponsorship, community involvement, and the title sponsorâ€™s brand with respect to purchase intentions. We show that an attendeeâ€™s enthusiasm and activeness in the area of the sponsored event and knowledge of the sponsorâ€™s products positively influence the attendeeâ€™s desire that a sponsor be involved with the community. Then, we show that attendees who are more community-minded have a more positive opinion of the sponsor as a result of their event experience; a better opinion of the sponsor contributes to increased intentions to purchase the sponsorâ€™s products. Results from this framework indicate that event marketing, in conjunction with consumers who are enthusiastic, active, and knowledgeable about the sponsor and event, serves as a valuable lever to engage the consumer. 
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