

	
	

	









	




	







	









		

		
		

	
	




	
	


	
	



	
	


	
	
	
	
	
	
		
			
			
		

		
		
	

	

	



	
	
	
	

	







	















	Skip to main content












	

	

	
	

	

	
	












			

			





			






	




	


	
	





	








	

	
	
		
		
		
		
		
		
		
		
		
		
		
		
		
	

	
	
		
		
		
	


















	
		
	

	

	
		
	

	







	
		
		
		

		
		
		
		
			
				
				









	
	    












    
    






    
    







    




    






    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    [image: PDF icon]Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    






    
        
    


    
            
            
                
            
            
                
        Add Paper to My Library
        
        

    















	














	
	    







 



	




	







	




































    



			

			
				
				
				
				
				
						
				
				
				
					
						Share:
							
	
	
	


					

					
				
				
				




				
				

    
        
        
        
            

		
		
		
			
				
			
				
			
				
			
				
			
				
			
				
			
				
			
				
			
				
			
				
			
		

		
            

		
		
		
			
				
			
		
			
				
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		
			
		

		
            

            
        

        
    

    


    




				
				
					

					
					Permalink

						Using these links will ensure access to this page indefinitely

						
							
							Copy URL
						

						
							
								
								Copy DOI
								

							

						
				

				
			

		


		
			
				
				




	
	
		
	

	
	
		
		
	

	
	

	
	
	
	Modeling Consumer Learning from Online Product Reviews

	
    
        
            
            







    
    










    
    
    
    











			
                    Forthcoming, Marketing Science
 
        

    
	

	
	
		
		
			46 Pages
		
		

		Posted: 9 May 2011
		
			Last revised: 10 Sep 2014
		
		
	

	
		
			
			




	See all articles by Yi ZhaoYi Zhao
Georgia State University - Department of Marketing
Sha Yang
University of Southern California - Marshall School of Business
Vishal Narayan
NUS Business School
Ying Zhao
Hong Kong University of Science & Technology (HKUST)


		

	
	
	
	
	


	
	
		
			[image: Multiple version icon]There are 2 versions of this paper
		
	


	
		
		

		
			
				

				
					

					
						
							
						

						
							
								
									Modeling Consumer Learning from Online Product Reviews

								
							
							
							
								Forthcoming, Marketing Science
							

							
							
								
									Number of pages: 46
								
								
									Posted: 09 May 2011
								
								
									Last Revised: 10 Sep 2014
								
							

							
							
								
								You are currently viewing this paper
							

							
						

						
							
							Downloads
							1,197
							
						

					

					
					

					
						
							
						

						
							
								
									Modeling Consumer Learning from Online Product Reviews
									

								
							
							
							
								Marketing Science, Vol. 32, No. 1, 2013; pp. 153-169; DOI: 10.1287/mksc.1120.0755
							

							
							
								
								
									Posted: 13 Nov 2013
								
								
							

							
						

						
							
						

					

					
				

			

		

	

	


	
	
	
	
		
	
	
		
			Date Written: September 20, 2012

		
	

	
	
		
		
	

	
	
		
	
	
		Abstract
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