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		To identify ambiguity attitudes in general environments, we propose a noncontroversial and easy-to-apply method that first orders beliefs by their "favorableness," and then make inferences based on choices. In our first-price two-person partnership dissolving auction experiments, the partners with large shares bid less aggressively in an ambiguity environment than in a uniform distribution environment; the opposite holds for small-share partners. We identify consistent ambiguity aversion in this case. In another treatment of subjects bidding against random numbers, the large-share partners bid higher interacting with ambiguous bids than with uniformly-distributed ones -- a result of ambiguity seeking. Instability of ambiguity attitudes exemplifies the importance message conveyed by the ambiguity literature that it is unscientific to apply the theory of subjective expected utility without taking into account the changing contexts. 
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