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		Abstract

		The practice of Corporate Social Responsibility (CSR) places opportunities for companies to rethink how everyday management decisions can affect society and environment. Today, companies use different avenues to communicate CSR practices. For instance, social media is currently one of the most important and powerful communication channels, providing great opportunities to interact with stakeholders and maintain permanent relationships. This paper focuses on analyzing how companies are using social media platforms for CSR communication. First, a content analysis was conducted to the Facebook and Twitter profiles of 50 companies. A total of 2412 posts on Facebook and 12543 tweets on Twitter were encountered. Second, based on the analysis of the messages, a conceptual framework for CSR communication through social media was developed. Three main features were established as important resources for CSR communication on social media profiles: presentation, content, and interactivity. Findings pointed out that social media sites (in spite of its interactive characteristic), were used as another one-way communication channel for communicating CSR, failing to promote feedback and stakeholder participation and engagement. 
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