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		Abstract

		Consumer judgment often is based on incomplete or limited knowledge of the relevant attributes.  Three experiments were performed to investigate why these judgments are often insensitive to set size and why evaluations based on limited information tend to be stronger (more extreme and confident) than is warranted.  The findings indicate that the importance of the given or known attributes is often overestimated, leading to evaluations that are overly extreme.  The experiments also revealed important factors moderating this insensitivity to limited information.  The overweighing of the given evidence was attenuated when participants were knowledgeable of the target domain.  Overweighing and the formation of extreme judgments based on limited information was also diminished when participants considered their judgmental criteria prior to evaluating a target or when a comparison target described by different attributes was present. 
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