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		Abstract

		Digital Marketing is an online promotion methodology for all the types of businesses. The traditional way of marketing is connected with digital strategies to reach the potential customers in Digital Marketing. DM starts with Website creation, development & design for the specific products, services and offerings. The well designed website is a Gate Way for all the visitors from worldwide. One of the Most important and Primary phase is Search Engine Optimization Techniques (SEO). This SEO holds the first position in digital marketing plan of actions. SEO is the process of the driving users or visitors from various external resources to website. SEO is getting more attraction in recent days even though, it is considered one of the time consuming process. The second phase is Social Media Marketing (SMM). In recent days, most of the people are going online which creates the business advertising success. For example, Social Mediaâ€™s like Facebook, Twitter, YouTube, and LinkedIn are promoting the brands as viral contents. With the help of social media, the products are reviewed and evaluated. The origin of SMM is Content Marketing (CM). This CM is the process of writing or designing, creating the eye catching descriptions and materials of any products. Contents are the gasoline and Social Media are the Fire. To achieve the good results in Search Engine Results Pageâ€™s (SERPâ€™S), the Search Engine Marketing (SEM) techniques are encouraged. SEM contains the paid advertisement of the products. In contrast to, SEO techniques the SEM techniques are used by many publishers. The additional stages are including Video Marketing (VM). There many VM websites and service providers are available to create the videos of the brands and products. In this paper, the examples and the best practising strategies of DM are discussed. 
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