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		While firm managers emphasize the importance of establishing a culture of creativity in hopes that such a climate will lead to successful new products and/or services, recent literature finds creativity also promotes opportunistic behavior. Two recent experimental studies suggest two different reasons for this finding. On the one hand, recent psychological evidence shows creativity promotes individualsâ€™ self-serving rationalizations to convince themselves that their behavior is acceptable (the â€œrationalization channelâ€�). On the other hand, contemporaneous research suggests individuals in a creative environment have a preference for accepting greater risk in decision-making, which leads to self-interested behavior (the â€œrisk-taking channelâ€�). We complement experimental evidence by using survey and archival data to show that a creative corporate culture is positively associated with financial misconduct. In addition, our findings provide stronger support for the rationalization channel. Taking advantage of our archival setting, we further extend experimental findings by showing that 1) external monitoring costs of a creative culture firm are high, as indicated by higher audit fees and 2) despite the potential negative effects, the net effects of a creative corporate culture are positive, as indicated by firm value and future performance. 


	

	

	
		
		


	

	
	

		
		

	
	


	

	
	
	
		
	
	
	

	
	
		
		
			
				
			
		
		Keywords: creativity, corporate culture, fraud triangle

	
	

	
    

    
	

	
	
		JEL Classification: M14, M41

	
	

	
	

























    	
	
	
	
   	
	
	
	
	
	            
	















	











    
    










    
    
    
    
















	






	
		Suggested Citation:
		Suggested Citation
	

	
		
			Baek,  In Gyun and Kwon,  Sewon and Matsumura,  Ella Mae, Unintended Consequences of a Creative Corporate Culture: An Empirical Investigation (December 7, 2018). AAA 2019 Management Accounting Section (MAS) Meeting,  Available at SSRN: https://ssrn.com/abstract=3234037
		
	

	

	
	
	

	
		
	

	

	
	
		

	










    
    










    
    
    
    





















	

	

	


	























	
	

		

		

		
		
		

		
		
			
				
					
						In Gyun Baek

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				National University of Singapore  ( email )

			

			
			
				
				
				
					15 Kent Ridge Drive
Singapore 119245

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Sewon Kwon

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				Ewha Womans University-School of business  ( email )

			

			
			
				
				
				
					52 Ewhayeodae-gol, Seodaemun-gu
Ewha-Shinsegae #404
Seoul
Korea, Republic of (South Korea)

				

				
			

			

		

		
	

	

	
	

		

		

		
		
		

		
		
			
				
					
						Ella Mae Matsumura (Contact Author)

					
			
		

		
		
		
		

		
		
			
				
			

			
				
				
				
					
					
					
					
				
					
					
					
						
					
				
			

			
				University of Wisconsin-Madison - Department of Accounting and Information Systems  ( email )

			

			
			
				
				
				
					WI
United States

				

				
			

			

		

		
	

	





	

	

	
	
		
	

	

	
	




				
				
				









	
	    












    
    






    
    







    









    
        
        
        
            
            

            

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Download This Paper
                    
                
            

        
    
        
    

            
            
                

                

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Open PDF in Browser
                    
                
            

        
    
        
    
            
        

    




















	














	
	    







 



	




	







	







































				

				

				
					
				

			


			
				
					
						
						
	










	
	    














	
	    














	
	    







	
		Do you have negative results from your research youâ€™d like to share?

		
			

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit Negative Results
                    
                
            

        
    
        
    
		

	



					

				
				
					
					


	












	
	
	








	
		
			Paper statistics

		

	


	
		
		 
			
				Downloads

				      195

			

		
		
		
			Abstract Views

			      835

		

		
		
	


	

	



	
		PlumX Metrics

		
			
		

		
			
		

	





				


				
				
				
					


				


				
					
					

















				

			

		


		
				
					Feedback
					
				

			

			


	
		
		Feedback to SSRN

		
			
				
					Feedback
					 (required)
				
				
			

			
				
					Email
					 (required)
				
				
			

			
				Submit
				
			
		

		

		If you need immediate assistance, call 877-SSRNHelp (877 777 6435) in the United States, or +1 212 448 2500 outside of the United States, 8:30AM to 6:00PM U.S. Eastern, Monday - Friday.

	







	

	
	
		
		

	




	
	





  
  

	
	
		
	


	
	
		
			
			
		
	
		
	
		
			
				
			
			
		
	
		
	
		
			
				
			
			
		
	


	
	
	






		
		














	
		
			
				
                    

    

    

    

    

    

    


        
            

    

    

    

    

    

    


        
            
                
                    Submit a Paper
                    
                        
                    
                
            

        
    
        
    
					Section 508 Text Only Pages
				

			
			
				SSRN Quick Links 

					SSRN Solutions
	Research Paper Series
	Conference Papers
	Partners in Publishing
	Jobs & Announcements
	Special Topic Hubs


			

			
				SSRN Rankings 

					Top Papers
	Top Authors
	Top Organizations


			

			
				About SSRN 

					Network Directors
	Announcements
	Contact us
	FAQs


			

			
		

			
	
	


		
			
				
			

			
				
					Copyright
					Terms and Conditions
					Privacy Policy
				

				
					All content on this site: Copyright Â© 2023 Elsevier Inc., its licensors, and contributors. All rights are reserved, including those for text and data mining, AI training, and similar technologies. For all open access content, the Creative Commons licensing terms apply.

					We use cookies to help provide and enhance our service and tailor content.

					To learn more, visit
					Cookie Settings.
					
						
							
							This page was processed by aws-apollo-l200 in   0.079 seconds 
						
					
					

				

			

			
				
			

		

	









	
		
		
		
		


    
        
        
        

        
        
                
                
                    
                
            
    

    

    


		






    























    




    








	


		

		
		
		
		
		
		
		
		
		
		
	

