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		Abstract

		The paper  is devoted to the analysis of features of forming corporate image.We consider the image of a firm as primarily idea of the profile, type of activity of the firm, what and how the company does, about the quality of its goods and services, their features.

The authors identifies eight components of corporate image: 

1. the image of the product (service); 

2. consumer image of the goods; 

3. the internal image of the organization; 

4. image of the founder and (or) the main leaders of the organization; 

5. the image of the staff, which is a collective, generalized image of the staff; 

6. a visual image of the organization; 

7. social image of the organization; 

8. the business image of the organization - ideas about the organization as a subject of a certain activity.

We made the conclusion that the process of development of the image must be continuous. Organizations must use a variety of methods and tools in the process of building and developing their image. The importance of the image is obvious because it helps the organization achieve the desired results.
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