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		Abstract

		Chinese Abstract: 在社区公益活动中，我们观察到对自身经济状况不满意的人群更有可能被投资机构的推广信息所影响，出现较高的P2P网贷投资意愿。虽然该现象非常普遍，然而这其中的机制却缺乏研究。在本研究中，我们通过稀缺思维理论 (Shah, Shafir, & Mullainathan, 2015) 和错误管理理论 (Haselton & Buss, 2009) 对这一现象的形成机制进行了分析。通过两个实验，我们取得了三项研究发现。首先，经济状况满意程度对P2P网贷投资意愿有着显著影响，对自身经济状况不满意的个体表现出了显著更高的P2P网贷投资意愿。其次，这一现象的形成原因是因为对自身经济状况不满意的个体会显著高估P2P网贷中的投资利益，显著低估投资中的风险，使得其在面对P2P网贷投资产品时更倾向于选择II类错误（即冒着风险进行投资的取伪错误）。最后，鼓励网贷投资的推广信息在经济状况满意程度对P2P网贷投资意愿的影响中起了显著的正向调节作用，暴露于网贷投资推广信息增强了对自身经济状况不满意的个体在面对P2P网贷投资时的感知利益上升、感知风险下降和投资意愿升高的倾向。基于这些发现，我们一方面建议未来的互联网金融投资应该设立一定的投资门槛以防范盲目投资，另一方面建议应该加强对网贷投资推广信息的监管。

English Abstract: In our community charity activities, we observed that people who are dissatisfied with their financial situation are more likely to be affected by the promotion information from online investment institutions, resulting in higher P2P lending investment intention. Although this phenomenon is very common, the mechanism is lacking in research. In this study, we explored the mechanism of this phenomenon through scarcity mind-set theory (Shah, Shafir, & Mullainathan, 2015) and error management theory (Haselton & Buss, 2009). Through two experiments, we have made three research findings. Firstly, the degree of financial satisfaction has a significant impact on P2P lending investment intention. Individuals who are relatively financial dissatisfied have shown a significantly higher intention in investing in P2P lending. Secondly, the mechanism of the above phenomenon is that individuals in financial dissatisfaction were significantly overestimated the investment benefits in P2P lending, and significantly underestimated the risks in that investment, making them more inclined to choose a type II error (the false negative error, i.e., investing in risk) in P2P lending investment. Finally, the promotion information which encouraging online investment has played as a significant positive moderator between financial dissatisfaction and P2P lending investment intention. After being exposed to investment promotion information, individuals in financial dissatisfaction shown an increasing tendency in overestimate investment benefits and underestimate investment risks, and the intention to invest in P2P lending were much stronger. Based on these findings, we suggest that online financial investment firms should set a certain investment threshold to prevent irrational investment. Moreover, we suggest strengthening the supervision of online investment promotion information. 
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