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		Abstract

		Consumers are no longer merely passive recipients of brand-related information, but rather, act as dynamic participants and co-creators of value, and of brand meaning. Hence the success of a brand is linked in its social capital making social capital and consumer behavior mutually reinforcing. The purpose of this paper is to study the effect of social capital on consumer attitudinal evaluations. We propose a theoretical framework thereby applying Sun & Lii (2018) mediation framework because of social capital. We hypothesized that social capital would enhance the brand image as well as consumer-company identification, these would in turn make favorable in-role and extra-role consumer Behavior towards the brand. Empirical validity was established by conducting a survey using a close-ended questionnaire. Data was collected from 425 respondents mainly students from Karachi and analyzed using confirmatory factor analysis and structured equation modeling. The results showed that social capital had a positive and significant relationship with consumer Extra role behavior, as well as with two mediators i.e. brand image and consumer company identification. Moreover, both mediators also have a significant impact on both in-role and extra-role behavior. However, the direct effect of social capital on in-role behavior is not substantiated. This research would help companies in gaining a competitive edge by giving a little more focus on social capital in order to enhance the image of their brands as well as their relationship with their customers. 
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