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		Abstract

		Handloom sector is very prehistoric industry; it produces quality of products with the use of cotton and silk yarn. It creates more than 12 million weavers employment opportunities in the country. In handloom sector is required for Advertising strategy to essential boost the sale of handloom products. In the current situation promotion methods gradually changed. It is the good sign of handloom sector. Particularly handloom sector sales volume is constant position in that situation social media came in to market. Present scenario social media plays very important role and very big opportunities to handloom sellers and buyers, because connection of all brands in to one umbrella. It is the innovative technique of manufacturing units to sell the branded products through social media. Advertising strategy has followed by domestic and globalized companies with the help of social media, particularly handloom products are selling in the requirements of customer satisfaction. This paper explains about services of social media, social media advertising and role of social media in advertising of handloom products and customer satisfaction. In this study the researcher has taken 100 respondents of handloom customers 
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