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		Abstract

		This meta-analysis analyzes the direct relationships and produces a broad understanding and also latest empirically generalize statement about the relationships between brand communication and customer perceived ethicality, customer perceived ethicality and brand equity, customer perceived ethicality and brand awareness, customer perceived ethicality and Brand association, customer perceived ethicality and brand effect, customer perceived ethicality and customer value, customer perceived ethicality and perceived quality, customer perceived ethicality and satisfaction, customer perceived ethicality and commitment, customer perceived ethicality and attitude, customer perceived ethicality and brand image, customer perceived ethicality and brand loyalty, customer perceived ethicality and brand trust, customer perceived ethicality and purchase intentions, customer perceived ethicality, and Customer Social responsibility. The outcome of the present meta-analysis which consists of 58 (Fifty-eight) quantitative articles and 251 (Two fifty) observations shows a significant, positive and strongest relationship between customer perceived ethicality on brand association while the effect of brand communication on customer perceived ethicality, as well as the influence of customer, perceived ethicality on Brand equity, Brand awareness, Brand affect, Customer value, Perceived quality, Satisfaction, Commitment, Attitude, Brand image, Brand loyalty, Brand trust, Purchase intentions and Customer social responsibility are also significant and positive. 
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