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		Abstract

		Background: Although advertising by using Newspaper, Television builds brand recognition and builds long-term profitability, researchers want to recognize which types of advertising will generate more profitability and brand recognition over others to make data-driven decisions and priority about types of advertising to be used with respect to limited funds to invest in advertising.

Objective: The main objective of the research was to measure the effects of advertisements on the Sales revenues of Big bank Groups of banks.

Methods: Secondary data was taken from Big bank Group taken regularly during 8years about sales revenues of Big bank Group generated by Newspaper, Television and then Excel was deployed for data analysis.

Results: Findings suggest that the model used to fit the data with R squared capture 91.9% Variability in the Sales revenues of Big bank Group variable, The other 8.1% cannot be explained by the model used and a change of a unit in TV advertising increases Sales revenues of Big bank Group by 2.29 units while a unit changes in the Newspaper increases Sales revenues of Big bank Group by 1.301 with Statistically significant since its p-value is much less than 0.05level of significance.

Conclusions: Given the findings with respect to the effect of TV ads on Sales revenues of Big bank Group, it is highly likely TV ads build brand recognition and sales revenues of Big bank Groups than newspapers
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