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		Abstract

		This article introduces a groundbreaking heuristic algorithm for bundle pricing problems, a popular marketing strategy that offers discounted prices for product bundles. We propose the first general heuristic method to determine which product subsets to offer at what prices, with a proper performance across a wide range of conditions. The heuristic is designed to accommodate any level of product inter-relatedness and can start from any feasible point, providing a practical and adaptable framework. Our algorithm employs a pricing and assortment alternating approach to marginally reduce the gap with the optimal solution. We evaluate the effectiveness of our heuristics by comparing its performance analytically with well-known heuristics such as pure bundling and bundle size pricing. A thorough numerical study showcases the superior performance of the proposed heuristic compared to existing heuristics in the literature.[enter Abstract Body] 
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