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		Abstract

		Objective of the study: The purpose of this study was to see how team image, behavioral loyalty, psychological commitment, and team qualities affect the consumption behavior of football club fans.
Methodology/Approach: The suggested model was tested using PLS-SEM, with the goal of maximizing the explanation of the variance of the endogenous variable of interest. A structured questionnaire distributed to Brazilian fans received 330 responses.
Originality/Relevance: Based on six artifacts from the questionnaire, an original concept for the building of the composite construct "Consumer Fan" was selected. Based on prior findings, this is the first study to examine fan consumption behavior using team image, behavioral loyalty, psychological commitment, fan characteristics, and team attributes.
Main results: The findings revealed that psychological commitment, behavioral loyalty, team image, football practice, income, team success, and the origins of the relationship with the favorite team all had a substantial positive impact on the consumption behavior of Brazilian football club fans.
Theoretical/methodological contributions: The study's key contribution is the unique combination of diverse conceptions and sociodemographic and behavioral factors to measure fan consumption potential, filling a crucial theoretical gap. It is also worth mentioning that this study focuses on the fan as a consumer, which has not before been studied in the literature.
Contributions to management: This research suggests techniques for managers to improve fans' consumption potential. The necessity of creating a fan's psychological connection to the team is emphasized. 
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