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		Abstract

		Abstract  This paper presents the findings from a study of the assimilation of IT by marketing practitioners using a multiple cross sectional case based research design. The particular focus of the study is on the inclusion of an IT dimension to marketing practice. The frameworks adopted for the study are the transactional to relational marketing approaches (Coviello et al., 1997; Brodie et al., 1997) and the stages theory (Nolan, 1973, 1979, 1993; Gibson and Nolan, 1974; Nolan et al., 1993; Nolan and Croson, 1996). The findings show that IT plays a variety of roles, which predominantly support or reinforce current practices rather than transforming marketing practice as suggested in the popular press. In addition and of particular relevance to both theory and practice, the research reveals a range of differential challenges to IT assimilation dependent on the stage of IT assimilation within marketing departments.      
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